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3ABOTA OB OKPYXAIOLWEW CPEOE CTAJIA BAXHbIM
BOMPOCOM AJiA BOJIbLULUHCTBA POCCUAH

Camoe 3HauuTenbHoe oXxungaHue ot bmsHeca -
3alunTa MHTepecoB obLEeCcTBa U NMaHeThI.

KomMnaHuu JOmKHbI moMoraTbh U3MEHATb MUP, ]

o O BepFIT, 4YTO UX NNYHbIE OENCTBUA
nepexogunTb K 3KOHOMUKE, OPUEHTUPOBAHHOU Ha /O MOTYT MOBMMSTL Ha yryulleHue
couuanbHble LEHHOCTU U NEPENOMUTb CUTYaLIMIO C Rt

HepaBeHCTBOM U BpeaOM, HAHOCUMbIM 3KOJTOTnNN.

Manufacturers

Shopper G 4 o~
Retailer DS 7 184

NMangemunsa BcKonbixHyna 6ecrnokonucTBo 06
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Austria Belgium Czech Republic  Denmark Germany Hungary Netherlands Poland Russia Slovakia Sweden Italy ﬁ
GenZ GenY Gen X Baby

Boomers

KonunyecTtBo nonb3oBaTenemn, KOTOpbIe KXePTBYHOT AEHbMN
Ha bnaroTBOpuUTENbHOCTb B cepBucax «HAHaekcar, gocturno 200 TbIC

Source: Gfk Plastic Study 2019; Ipsos Earth Day, April 2020; M1 Panel 2020;

wordstat.yandex.ru, Feb’18 — Dec’19, Russia 18 June 20212



IUIWPOTA TEM YCTONYMNBOIO PA3BUTUA

(@& E n M YCTOMYUBOIO
p\s- 74 B OBNACTV %, PA3ZBUTUA

JIMKBAALIKA XOPOLLEE 3/10POBBE KAYECTBEHHOE TEH/IEPHOE
HULLETBI W BNATONONYYUE 0BPA30BAHHE PABEHCTBO

CocTtaB npoayKToB

Ymepo,u,Haﬂ HeVITpaﬂbHOCTb

YpoBeHb XN3HU hepMEPCKMX COODLLIECTB Mﬁi\w

NHKNO3MBHOCTL 1 pa3dHoobpasmne

JOCTOMHAS PABOTA WHAYCTPUAT3ALIAA, 1 YMEHbLIEHUE 1 YCTORYUBDIE 1 OTBETCTBEHHOE

OpraHnyeckne MeToabl 3eMneaenis " WYHCTAR HEPTHA M IKOHOMMYECKUH WHHOBALWY HEPABEHCTBA TOPOA MOTPEBNEHHE
POCT WHOPACTPYKTYPA HACENEHHbIE NYHKTHI W NPOU3BOACTBO

aiids | CO

PereHepaTuBHblE 9KOCUCTEMDI 13 BOPbBA 1 COXPAHEHHE 1 COXPAHEHME 1 MUP, IPABOCY IE 1 NAPTHEPCTBO @
C M3MEHEHUEM MOPCKUX IKOCHCTEM CYLUH W JOOEKTUBHBIE B MHTEPECAX u

KNMMATA 3KOCHCTEM WHCTUTYTBI YCTOAYUBOIO PA3BUTUA

OTcyTCcTBME OTXOA0B 0 U,E"
i @ )" B OBNACTU
= YCTONYMBOTO
. PA3BUTUA

MepepaboTtka

Mcnonb3oBaHWe yCTOMYMBBLIX MaTtepuanoe

18 June 2021



Mbl ropamMMcs Tem, Yero HaM y>ke yaanocb Aoctuub . Ho MOXXHO caenartb ewe 6onblue.

2 - CO3[ABATb YCJIOBMS )15 YCTOMYMBOIO
BECTU BU3HEC, MEHAKOLLIMM MUP K JTYHLLEMY " PA3BMTHUSA QEPMEPCKMX COOBLLIECTB

2014 CO3JAHME NMPOTPAMMbBI 2016  CO3OAHME ®OHAA /119 . 2003 3AMYCK MPOrPAMMbI —6— 2015 3AMYCK NMPOrPAMMbI
THE POSITIVE CUP- PA3BMTUS MHHOBALIMM : AAA SUSTAINABLE REVIVING ORIGINS
MHULMATMBBI NO B OB/IACTM YCTOMYMUBOIO QUALITY PROGRAM NS BO3POXKOEHMS KODE B
JOCTUXXEHUIO PA3BUTUSA : NS COXPAHEHUS PEMMOHAX, MOCTPAZABLUMX
NONOXUTENBHOIO : YCTOMYMBOIO OT KOH®JIUKTOB M

BO3AEMCTBMA KAXKAOM ' NOCTOAHCTBA MU3MEHEHUA KITMMATA
| YALLUKHU KODE HA : KAYECTBA KO®E
OKPY>XAIOLLYIO CPELLY

COKPALLIATDb. MEPEPABATbIBATD. 2005 cgﬁggﬂ:gro %%@g% 2014 BOCCTAHOBJIEHME KO®EWHbIX
: oro SKOCUCTEM OIS 3ALUMTDI
UCNOJIb3OBATb MOBTOPHO. D b e ?@?@%?@ NMPMPOAHOIO BMOPA3HOOBPA3MS

: YALLKM KO®EHA
1991 3ANYCK 2020 HAYANO nYTU K YTNEPOOHOMU

NPOrPAMMbI NPOMU3BOACTBA : HEMTPAJIBHOCTH
NMEPEPABOTKM KO®E-KAMNCY, :
KANCYN ANS %% M3rOTOBNIEHHBIX
OCTMIKEHMS HA 80% M3 | %%%% '
A el OO BMECTE Mbl CMOXKEM PO 1OJIKMTE 3TOT MY Th.

ZERO WASTE*
: or ANNIOMUHNSA

wy L {




HAWWN OOCTUXEHUA 2014-2020

(MABHbBIE - BINMEPEAW

CO3[0ABATDH
BAWLUTUTDL yCnosus BECTM BU3HEC,
NPUPOOHOE YCTOMYMUBOTO MEHSKOWMUHA MUP K

BMUOPA3HOOBPA3HUE PA3BHUTHUA NYYLWEMY

®EPMEPCKMX

COKPALWLATD.
CTATb YITNNIEPOAHO- MCMOJIb3OBATD
HEMTPAJIbHbBIMMU MOBTOPHO.
MEPEPABATDbBIBATD

COOBLWECTB




NOKAINBbHbIA ®OKYC

Bnaropgapsi Bawemy Bknagy B 3a60Ty 06 BecHowu 3aBepLumnca 5-bin

CoapaHHas ¢ 3a60Toii 06 OKpyXaroLLeil okpyxatowen cpene B 2020 rogy 6bino MeXAyHapoAHbIN KOHKYpC
cpene, kodemalumHa Ha 54 % cocToUT nepepaboTtaHo 6ornee 148 TOHH Kode- KopoTKomeTpaxHoro kuHo Nespresso
M3 nepepaboTaHHOro nnacTuka. kancyn Nespresso Talents Ha Temy "KpyroBopoT gobpa".
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OBPA3OBATENNbHbIN 9NEMEHT B
PUTEWUNE

Y3HAUTE BONbLLE 0F 3KONOrUYECKMX
MHULIMATUBAX NESPRESSO

mr,m'lmmvm
L i

BCE KATMCYJ1bl NESPRESSO MO OJNEXAT
NMEPEPABOTKE

TIOCMOTPHTE Ha MitHH BUTPHHAX o4 NerspurarToRyo
ol ¢

YeM MOTYT CTaTh CAAHHbIE Bamk =4 Cranaliva xencynsi ba

KAncynbl Ha NPUMepe CAaHHbIX i nepepaGoTkl

490 rpamm Kancyn.

gag CMACKUBO, YTO CAAETE
55654 KAMCYNbl HA NEPEPABOTKY

18 June 2021




OAEMOHCTPALUA NOAXOOA K
MEPEPABOTKE KAMNCYN - SECOND LIFE

1
HOCTH. HOBAS UCTOPH

BEYHBIE LIEH




BUTPUHBI SECOND LIFE




KOHKYPC CPEAOUN YHACTHUKOB KJIYBA
NESPRESSO

/ @ nespresso.rus @ e+ Moanuckun

nespresso.rus @ @ 3koKorkypc @
BHecuTe CBOI BKNaj B 3aLLmTy
OKpYy>KatoLLeli cpeabl BMecTe C
Nespresso, NpuHAB yyacTue B
KOHKypce.

MonyynTe BO3MOXHOCTb BbIUrpaTh
NpW3bl: CTUAbHbIE KOHTEHepbl AnA
XpaHeHMA NCNob30BaHHbIX Kancys, a
Taioke Benocvnes Velosophy n pyuku
Caran D’Ache, 13rotoeneHHble C
MCMONb30BaHUEM aOMUHUA U3
nepepaboTaHHbix Kancyn Nespresso.
Urtak:

1) MpuHecuTe B byTnk Nespresso ot
50 1cnosb3oBaHHbIX Kode-Kancya n
nonyymTe 3KOCYMKY.

‘ 2) MpurobpeTuTe 2 ynakosku Kode n3

&
‘Aﬂ 29_romanova_cakes

A kycouex 3
coueraeted

konnekuum Master Origins (Vertuo
nam Original).
3) OcTaBbTe CBOM KOHTAKTHbIE AaHHble

MpUHOCKUTE MCNONb3OBaHHbIE OV A
kancynbl Nespresso 8 byTuku MPOCMOTPbI: 55 965
M nonyuuTe 3KOCYyMKYy B nopapok!

@ [lo6aBbTe KOMMEHTAPWIA...

HakoHey 3a caauy Kancyn sce
3TV roA4bl, NOSIYYMNa B NOAAPOK
CYMKY) U Aaxe Kope®

(@NESPRESSD.RUS

Presentation info in footer 18 June 2021



BblTb, A HE KA3SATbCH

FORTISSIO
LUNGO

MHTEHCMBHOCTD  CNAAKWA
3NAKOBbIA

AN VIO (180 W)

CHMCTEMA ORIGINAL Mbl-3TO TOT BbIGOP,
HEnPEBBOﬁ%EHHAH KNACCHMKA KOTOPDIH Mbl JENIAEM
3CNPECCO

YALLUKA KO®E OT 319

ESPIRAZIONE ITALIANA

scrwecco omm

NaE..

HATYPAJIbHbIA MOJIOTbIA KODE
PE/IKMX COPTOB
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CUCTEMA VERTUO
WHHOBALMA ANA BONbLMX YALIEK

ad™

UYALLKA KO®E OT 369

SCIWEECO (40 M)

o1

AROIMOR SCIPECCD (80 MIT)

P ..

TPAR AYHIC (130 M)

D

DHEME BOMRAUAR SAUSA (414 MIT)

[ S s S 599

(]
o o
©

— s e BB e e
o (]
-— e S s &2

~

PO iolol
R 10101
Q@lGIo)

=
N

€

e ©

®
e I s .
(]
- e e .

™

EFSC

18 June 2021 11




HTTPS: /I WWW.FACEBOOK.COM/EKATERINA.GLAVATSKIKH

HTTPS:/I WWW.INSTAGRAM.COM/EGLAVATSKIKH
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https://www.facebook.com/ekaterina.glavatskikh
https://www.instagram.com/eglavatskikh

